
Marketing Intern Job Description 
The Schiff Dance Collective 

  
Description: The Schiff Dance Collective (TSDC) seeks an enthusiastic, self-starter to assist in 
marketing efforts. This internship is an invaluable opportunity to engage in various aspects of 
marketing while working for a well-established community-based non-profit dance organization. 

TSDC is a contemporary dance company with a commitment to inspire and enlighten the public 
through the beauty of dance, while upholding the foundation, artistry, and heritage of this 
powerful movement art. We include, create, and support a community of artists-regardless of 
their age, gender, ethnicity, or socioeconomic class-giving them an opportunity to find their 
power through creativity and a medium for their voice to be heard.We are carried by our 
collective force to a place where we can be free: where we can share, where we can live, where 
we can heal, where we can dance. 

You will have administrative duties in developing and implementing marketing strategies. Your 
insightful contribution will help develop, expand, and maintain our marketing channels. 

This internship will help you acquire a broad range of marketing skills and provide you with 
knowledge of various marketing strategies, specifically for an arts organization. This internship 
should prepare you to enter any fast paced work environment. 

Responsibilities: 

1. Collaborate with the Executive Director and Development Director in all stages of 
marketing campaigns. 

2. Social Media: 
 

● Manage all TSDC social media accounts and post on a regular basis (Instagram, 
Facebook, Newsletter). 

● Post relevant news, class times, events, performances, etc. 
● Post photographs. 
● Build social media following across all platforms. 
● Target groups to build awareness of TSDC works and events. 

  
 
 
 



3. Promotional Materials: 
 

● Coordinate with ED and DD to promote TSDC events and fundraisers on all social media 
platforms. 

● Send out promotional emails per ED and DD 
● Support marketing efforts of ED, DD, and Assistant 

  
Qualifications: 

● Firm grasp of available tools and platforms in regards to social media 
● Strong desire to learn along with professional drive 
● Solid understanding of different marketing techniques 
● Excellent verbal and written communication skills 
● Excellent knowledge of MS Office 
● Self-motivated, good organizational skills, detail-oriented, ability to prioritize, multi-task, 

and meet deadlines. 
● Passion for the marketing industry and its best practices 
● Passion for dance and/or non-profit work preferred 
● Current enrollment in a related college degree (BFA in performance or dance related 

program or BS program—business emphasis, Marketing/Communications, or Public 
Relations) preferred 

  
Start Date: Position open until filled, requires a 6-month commitment 
  
Hours: 10-15 hours/month, almost all can be completed remotely. A bi-weekly (twice a month) 
one hour meeting with the Development Director is required. 

Financial Compensation: This is an Unpaid/Volunteer internship. 

To Apply: Please send a short (250 words or less) cover letter and résumé to 
Director@schiffdance.org and Development@schiffdance.org  

The Schiff Dance Collective is an Equal Opportunity Employer and does not discriminate on the 
basis of gender, race, age, national origin, ethnicity, socioeconomic background, disability, or 
any other identity/characteristic. 
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